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ahead

Graduate degrees can help people make a career change or climb 
the ladder in their current field. But when it comes to deciding 
between full-time or part-time programs, how do students choose 
the right fit? It’s no simple decision, so we sized up both contenders. 
ERIN BYLANDER (FOR EXPRESS); ILLUSTRATION BY MIKE FREIHEIT (FOR EXPRESS)

Though it varies, full-time students tend to be younger than 
part-timers, who are often further along in their career or 
seeking a career change. At the University of Maryland, full-
timers are about four years younger on average than part-time 
grad students, says Charles Caramello, associate provost for 
academic affairs and dean of the graduate school at the U-Md. 

Full-time master’s programs usually last from one to three years, 
depending on what you’re studying.

Full-time programs are fast and focused, appealing to those 
looking for a quick knockout. When Martin MacAlister, 26, was 
choosing an MBA program after working for a few years after 
undergrad, his main concern was getting the degree as soon as 
possible. The George Washington University grad student likes 
that his full-time program lets him feel fully immersed in his 
studies and helps him form bonds with his classmates. 

“I know everyone’s name and could probably give you a 
two-minute bio on each of them,” he says. “It’s a huge learning 
experience in terms of collaborating.” The activities outside of the 
classroom also appeal to him, such as the GW’s “consulting abroad 
program,” which is only available to full-time global MBA students. 

Full-time and part-time course loads may cost the same amount 
per credit hour, but without income, full-timers often take 
out more loans. Tuition for the global MBA program at GW, 
for example, runs $90,000. “I view it as a large upfront cost,” 
MacAlister says. If the degree opens up doors, he says, it’s worth it. 

Part-time programs, which often have classes on evenings and 
weekends, appeal to students who want to continue working 
while they study — either because they want to move up within 
the same company, or because they need to have a source of 
income and don’t want to take on too much debt. They also 
draw students who seek flexibility or time to spend with family.

With a part-time schedule, it can take up to twice as long to 
graduate as a full-time student, U-Md.’s Caramello explains. 

For Kamran Hassan and his wife, Kristin Mar, both 31, part-time 
programs felt less risky. “You’re banking on being able to get 
a job after you graduate,” says Mar, who is completing her 
part-time MBA at George Mason University while working 
full-time for an IT company. Hassan, who is getting a part-time 
master’s degree in health-care management and a part-time 
MBA at Marymount University, likes that he can apply what he’s 
learning from school at his day job at a health-care IT company. 

Some companies offer to pay all or part of current employees’ 
tuition, though usually that employee must commit to staying 
with the company after graduation. Mar’s company offers it, but 
she didn’t participate so she can be flexible with job options. 

Hassan does miss the extras that a full-time program would 
offer, such as a semesterlong internship. “There’s not any 
internship that’s offered on the weekend,” he says. “That’s one 
of the drawbacks. If there was a way to meet in the middle, 
that would be tremendous.”

TH
E 

ST
U

D
EN

TS
TI

M
E 

IN
TH

E 
R

IN
G

W
IN

S
LO

SS
ES

Part-time programs  And the winner is …

Higher ed’s 
marquee 
matchup 

In this matchup, we have to  
call it a draw. “This is really 
a matter of the student’s 
personal situation,” Caramello 
says. “If you’re going full-time, 
you finish your degree earlier, 
but you’re foregoing that 
income [from working]. To 
me that’s a very individual 
cost-benefit analysis.” Some 
schools also offer flexibility 
in terms of whether students 
take part-time or full-time 
course loads, allowing them 
to change over time. At 
American University, the part-
time and full-time programs 
are not as distinct as most 
people think they are, says 
Michael Keynes, associate 
dean of graduate studies. 
“You can kind of switch in 
between the two.” Same at 
U-Md. “The key is, we try 
to create programs where 
the student doesn’t have 
to accommodate to us, we 
try to accommodate to the 
student,” Caramello says.

Full-time programs  
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NAME: Nick Groves, 35

POSITION: Creative director and 
founder, District Trivia  
(district-trivia.com)

SALARY: $50,000-$70,000 a year

What he does
Here’s a bit of trivia: Which D.C. 
native oversees a bar trivia com-
pany that now boasts 1,700 events 
a year at more than 30 bars, with 
four full-time employees, 30 hosts 
and countless beers drunk and 
obscure factoids unearthed? 

That would be Nick Groves, 

creative director and founder of 
District Trivia, headquartered 
in Bethesda. 

At District Trivia games, 
trivia buffs and amateurs alike 
can compete for one night, or 
vie for a spot in their biannual 
Tournament of Champions or 
their CSN Trivia Challenge with 
Comcast SportsNet, in which 
more than 30 teams compete for 
$1,000 or $5,000 in prize money, 
respectively. 

Since starting the trivia com-
pany in October 2009, Groves has 

This field really 
is all fun and games 

Nick Groves hosts local trivia nights through his company, District Trivia. 
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grown the business by constantly 
adapting the games and offering 
whatever “the next big thing” in 
bar trivia may be. 

“The product we deliver is a 
living, breathing thing,” says 
Groves, who still hosts some 
of the trivia games in addition 
to helming the business. “The 
format we use today is not the 
format we used two years ago, 
or when we started.”

Some of the updates to the 
games include new scoring 
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Georgetown University
School of Continuing Studies
RSVP for 3/13 @ scs.georgetown.edu/breakfast

Professional Certificate Programs
• 30+ non-credit certificates

Liberal Studies Degrees
• Bachelor’s, Master’s and Doctoral Programs

Master of Professional Studies Degrees
• Emergency & Disaster Management
• Global Strategic Communications
• Hospitality Management
• Human Resources Management

• Integrated Marketing Communications
• Journalism
• Public Relations & Corporate Communications
• Real Estate

• Sports Industry Management
• Systems Engineering Management
• Technology Management
• Urban & Regional Planning

Johns Hopkins University offers flexible, part-time graduate programs for
busy adults looking for career advancement and academic enrichment.
Programs are offered in Washington, DC; Rockville, MD; Baltimore, MD; and
online.

Register Today: advanced.jhu.edu/openhouse

> ONLINE OPEN HOUSE - March 10
> ONLINE OPEN HOUSE - March 18
> WASHINGTON, DC OPEN HOUSE - March 28
> ONLINE OPEN HOUSE - March 31
> ONLINE OPEN HOUSE - April 1
> ONLINE OPEN HOUSE - April 7
> BALTIMORE OPEN HOUSE - April 13


